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How to Preserve a Product in an 

Ever Changing Marketplace:

The Shift from Conventional to 

Natural!
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× The number of preservatives that are acceptable for use in todayôs 

marketplace is becoming smaller. The shift toward the natural and 

organic market has reduced the acceptable number of chemicals 

used for preservation to even fewer.

× The process of manufacturing natural or organic products requires 

stronger adherence to quality and consistent processes than 

conventional products. The risk of microbial contamination in 

natural types products is higher based on the source of the raw 

materials and the way in which they are harvested. 

× To ensure that all products are properly tested and evaluated, a risk 

factor analysis should be performed on all products being 

manufactured. 

× Packaging and storage containers can play an important role in 
ensuring the integrity of your products.

× Proper manufacture of these types of products requires cooperation 

and communication between the chemists, raw material vendors, 

quality assurance and manufacturing. 

Overview
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Basic Water and Oil Emulsions 
Water and Oil and 

Silicone Emulsions

OjonÈ TawakaÊ Collection 

Natural Products

AND NOW?
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Organic Products
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Organics 

ÅWe can now buy Organic cotton 

clothes

ÅWe eat Organic vegetables 

ÅWe drink Organic milk 

ÅAnd now, we apply Organic 

cosmetics
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The Transformation to 

Organic

People are making the switch to organic 
products because:

ÅThe customer is concerned about the

risk of synthetic chemicals

ÅHealth Benefits

ÅHealthy Lifestyle

ÅEnvironmental Concerns

ÅGood Marketing

ÅTrendy


